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• High-Quality Readership

• Geographic Reach

• Compelling Environment

• Great Shelf Life

WHO WE ARE

Johns Hopkins Magazine is the most honored university magazine in the country. 
It has been named best in the nation a record nine times by the Council for  
Advancement and Support of Education, and won numerous CASE gold  
medals for staff writing.

Johns Hopkins Magazine provides more than 145,000 alumni, faculty,  
and friends with a way to stay engaged in the life of the university. Our readers like  
to be intellectually challenged—to be drawn into a lively debate of ideas and 
contemporary issues—and they look to the magazine as a source of continuing 
education. Since its founding over 70 years ago, our award-winning publication  
has built a reputation for in-depth, substantive, and balanced reporting on  
groundbreaking research, fascinating people, and issues important to the  
Johns Hopkins community and beyond.

Our readers are well educated and well to do. They are married, working  
professionals, and own their own homes. They live locally (75,000 in the  
Baltimore-D.C. region), across the country, and around the world.

Johns Hopkins Magazine is sent for free to alumni, donors, faculty, staff, parents  
of students, and to 10,000 non-affiliated readers in the Washington, D.C. area.

VIEW THE PRINT EDITION ONLINE AT hub.jhu.edu/magazine

OUR READERS

Circulation: 145,000 
(75,000 in Balto.-D.C. Metro area)

Median Age of Readers: 57 

Male: 57%; Female: 43%

Married: 77%

Household Income: 89% 
over $175,000

College Degree: 99%

Own Their Own Homes: 89%

Education/Highest Degree: 
Bachelor’s: 15% 
Master’s: 47% 
Doctorate: 19% 
MD/JDD/DDS: 18% 
Other: 1%

Occupation: 
Educator: 15% 
Physician: 62% 
Executive/Admin/Mgr/Dir/CEO: 11%

Johns Hopkins Readers Are Engaged: 
98% of magazine recipients are readers 
Of those: 
71% read all issues 
98% read at least one issue per year 
2.5: Average readers per copy

*Readership survey results conducted by ORC International in 2017
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